The role of CRM

In customer journeys

In the realm of customer relationships and customer journeys, having the right software and tools
is crucial. CRM systems in B2B environments are important tools for managing and analysing
customer interactions and data throughout the customer lifecycle.
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Creating Customer Heroes

How CRM enhances

customer journey management

C% Consideration )

A CRM system can help in
segmenting leads based on
different criteria such as
geographic location or size of
the company, enabling
personalised marketing and
sales approaches tailored to the
specific needs and behaviors of
different customer segments.

@ Retention

Post-sale, CRM systems can
assist in managing all your
ongoing customer relationships,
tracking their satisfaction and
identifying opportunities for
upselling or cross-selling.

A Advbcocy )

By analysing your customer
feedback and engagement,
CRM systems can help you
identify potential brand
advocates and nurture these
relationships into becoming
brand ambassadors for your
business.

Let’s have a' look
at how:

O Awareness

A CRM can track how potential
customers engage with marke-
ting material, providing insights
into which strategies are most
effective in generating leads.

(+) Decision

CRM can provide your sales
teams with detailed customer
information and a history on
all their interactions with your
business. Use this information
to craft tailored proposals that
address the unique needs of
each potential customer.
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